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ப஧ொதுத்தநிழ் -3 

தநிமக யப஬ொறும் ஧ண்஧ொடும் 

இபண்டொம் ஆண்டு – மூன்஫ொம் ஧மெயம் 
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200L3AU ப஧ொதுத்தநிழ் -3 

தநிமக யப஬ொறும் 

஧ண்஧ொடும் 

 

Supportive      

Y 

- - - 3 6 25 75 100 

Learning Objectives 

 தநிமக யப஬ொற்ற஫ அ஫ிந்துபகொள்ளுதல். 

 தநிமொின் யொழ்யினல் பதொன்றநறன அ஫ிதல். 

 தநிமொின் ஧ண்஧ொட்டிற஦ அ஫ிந்துபகொள்஭ல். 

 தநிமர்மநல் ஥ிகழ்ந்த ஧ி஫ ஧ண்஧ொட்டுத் தொக்கங்கற஭ அ஫ிதல். 

 தநிழ் இ஬க்கினம் சொர்ந்த ம஧ொட்டித் மதர்வுகளுக்கு ஏற்஧ கற்஧ித்தல் ஥றடமுற஫கற஭ 

மநற்பகொள்ளுதல் 

Expected Course Outcomes 

On the Sucessful completion of the Course, Students will be able to 

இப்஧ொடத்றதக் கற்஧தொல் ஧ின்யமெம் ஧னன்கற஭ நொணயர் அறடயர் 

CO 1 தநிமக யப஬ொற்ற஫ அ஫ிந்துபகொள்யர். K4 

CO 2 தநிமொின் யொழ்யினல் பதொன்றநறன அ஫ியர். K5, K6 

CO 3 தநிமொின் ஧ண்஧ொட்டுக் கூறுகற஭ அ஫ிந்துபகொள்யர் K3 

CO 4 ஧ி஫ ஧ண்஧ொட்டுத் தொக்கம் நற்றும் அணுகுமுற஫கற஭ அ஫ியர். K3 

CO 5 பநொமிப்஧னிற்சிக்குத் மதறயனொ஦ இ஬க்கணங்கற஭க் கற்஧ர். K2 

K1 - Remember; K2 - Undestand; K3 - Apply; K4 - Analyze; K5 - Evaluate; K6 - Create 

அ஬கு-1 பதொல் ஧மங்கொ஬ யப஬ொறும் சங்ககொ஬ யப஬ொறும் 

1. பதொல் தநிமர் 

2. ஧றமன கற்கொ஬ம் 

3. புதின கற்கொ஬ம் 

4. உம஬ொகக் கொ஬ம் 

5. அகழ்யொபொய்ச்சினில் தநிழும் தநிமமெம் (கீமடி யறப) 

6. திறண யொழ்யினல் (க஭வு யொழ்க்றக, கற்பு யொழ்க்றக,  உணவு, அணிக஬ன்கள், 

யொணிகம்,யிற஭னொட்டுகள்)  

7. கல்யிம௄ம், கற஬களும் 
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8. தநிழ் ய஭ர்த்த சங்கம் 

9. சங்க கொ஬ ஆட்சி முற஫ 

10 . அனல்஥ொட்டுத் பதொடர்புகள் 

அ஬கு-2  ஆட்சினர் யப஬ொறு 

1. மூமயந்தர் யப஬ொறு 

2. ஧ல்஬யர் யப஬ொறு 

3. ஥ொய்க்கர் ஆட்சி 

4. முகம்நதினர் ஆட்சி 

5. நபொட்டினர் ஆட்சி 

அ஬கு-3 ஐமபொப்஧ினர் கொ஬ யப஬ொறு 

1. ம஧ொர்த்துக்கீசினர் 

2. டச்சுக்கொபர்கள் 

3. மட஦ிஸ்கொபர்கள் 

4. ஧ிபபஞ்சுக்கொபர்கள் 

5. ஆங்கிம஬னர்கள் 

6. ஧ொற஭னக்கொபர்கள் 

7. இந்தின யிடுதற஬ப்  ம஧ொபொட்டத்தில் தநிழ்஥ொடு 

அ஬கு-4 யிடுதற஬க்கு஧ின் தநிழ்஥ொட்டு யப஬ொறு 

1. பநொமிப்ம஧ொபொட்டம் 

2. சமூக நறுந஬ர்ச்சி  

3. பதொமில்நுட்஧ ய஭ர்ச்சி 

அ஬கு-5 பநொமிப்஧னிற்சி 

 ஥ிறுத்தக் கு஫ிகள் 

 கற஬ச்பசொற்கள் 

  பநொமிப஧னர்ப்பு 

஧னிற்சி :ஆங்கி஬க் கற஬ச் பசொற்கற஭க் பகொடுத்து அயற்ற஫த் தநிமில் பநொமிப஧னர்க்கச் பசய்தல். 

Text books  

 தநிமக யப஬ொறும் ஧ண்஧ொடும் - மக.மக. ஧ிள்ற஭, உ஬கத் தநிமொபொய்ச்சி ஥ிறுய஦ம், பசன்ற஦,  

 தநிமர் ஥ொகொிகமும் ஧ண்஧ொடும் - அ. தட்சிணொமூர்த்தி, னொழ் பய஭ிம௃டு, பசன்ற஦,. 

 தநிமக யப஬ொறும் ஧ண்஧ொடும் - மய.தி. பசல்஬ம், நணியொசகர் ஧திப்஧கம், பசன்ற஦,  

 ஆதிச்ச஥ல்லூர் முதல் கீமடி யறப நுமயதொ லூனிஸ்,  கிமக்குப் ஧திப்஧கம், பசன்ற஦. 

 ஧ண்஧ொட்டு நொ஦ிடயினல் - ஧க்தயத்ச஬ ஧ொபதி, அறடனொ஭ம் ஧திப்஧கம், திமெச்சி. 

 .தநிமர் மநல் ஥ிகழ்ந்த  ஧ண்஧ொட்டுப் ஧றடபனடுப்புகள், க.஧. அ஫யொணன், தநிழ்க்மகொட்டம், 

பசன்ற஦. 

  
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Reference Books  

 தநிமக சமுதொன ஧ண்஧ொட்டு கற஬ யப஬ொறு - கு. மசதுபொநன், என்.சி.஧ி.எச், பசன்ற஦,  

 தநிமர் கற஬ம௄ம் ஧ண்஧ொடும் - அ.கொ. ப஧மெநொள், என்.சி.஧ி.எச், பசன்ற஦. 

 ஑மெ ஧ண்஧ொட்டின் ஧னணம்: சிந்து முதல் றயறக யறப - ஆர். ஧ொ஬கிமெஷ்ணன், மபொஜொ 

முத்றதனொ ஆபொய்ச்சி நூ஬கம், பசன்ற஦. 

 தநிழும் ஧ி஫ ஧ண்஧ொடும் - பத.ப஧ொ. நீ஦ொட்சி சுந்தப஦ொர், ஥ிம௅ பசஞ்சுொி புக் ஹவுஸ், பசன்ற஦ 

 தநிமர் யப஬ொறும் ஧ண்஧ொடும் - ஥ீ஬கண்ட சொஸ்திொி, ஸ்ரீபசண்஧கொ ஧திப்஧கம், பசன்ற஦ 

 தநிமர் யப஬ொறும் தநிமர் ஧ண்஧ொடும் - நொ.இபொசநொணிக்க஦ொர் 

 தநிமர் ஥ொகொிக யப஬ொறு - க.த.திமெ஥ொவுக்கபசு, பதொல்கொப்஧ினர் நூ஬கம், பசன்ற஦. 

Related Online Contents [MOOC, SWAYAM, NPTEL, Websites etc.] 

Web Sources 

 https://www.chennailibrary.com/ 

  https://www.sirukathaigal.com  

 https://www.tamilvirtualuniversity.org  

 https://www.noolulagam.com  

 https://www.katuraitamilblogspot.com 

 PO 1 PO 2 PO 3 PO 4 PO 5 PO 6 PO 7 PO 8 PO 9 
PO 

10 

PSO 

1 

PSO 

2 

CLO 1 3 2 3 2 2 3 2 2 2 2 3 3 

CLO 2 2 2 2 3 3 2 2 3 3 2 2 2 

CLO 3 3 3 3 2 2 3 3 2 3 3 3 3 

CLO 4 3 2 3 3 3 3 2 2 2 2 3 2 

CLO 5 2 2 3 3 2 2 3 3 2 3 3 2 
 

Strong -3, Medium-2, Low-1 

 

 

https://www.chennailibrary.com/
https://www.sirukathaigal.com/
https://www.tamilvirtualuniversity.org/
https://www.noolulagam.com/
https://www.katuraitamilblogspot.com/
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SECOND YEAR  - SEMESTER III 

PAPER II –GENERAL ENGLISH 
Subject 
Code 

Category  L T P S Credits  Inst. 
Hours  

Marks  
CIA External Total 

200L3ZU Part II Y Y - - 3 6 25 75 100 

           
Learning Objectives 

LO1 To make them active listeners 

LO2 To enhance the interpersonal relationship skills 

LO3 To embolden them to cope with stress 

LO4 To master grammar skills 

LO5 To help them to use English effectively in a business environment 

 
Unit No. Unit Title & Text 

 
No. of Periods 

for the Unit 
 

I 
ACTIVE LISTENING 
Short Story 
 1.1 In a Grove – AkutagawaRyunosuke 
       Translated from Japanese by Takashi Kojima 
1.2 The Gift of the Magi – O’ Henry 
Prose  
1.3 Listening – Robin Sharma 
1.4 Nobel Prize Acceptance Speech – WangariMaathai 

 
20 

 
II 

INTERPERSONAL RELATIONSHIPS 
Prose 
2.1 Telephone Conversation – Wole Soyinka 
2.2 Of Friendship – Francis Bacon 
Song on (Motivational/ Narrative) 
2.3 Ulysses – Alfred Lord Tennyson 
2.4 And Still I Rise – Maya Angelou 

 
20 

 
III 

COPING WITH STRESS 
Poem 
3.1 Leisure – W.H. Davies 
3.2 Anxiety Monster – RhonaMcFerran 
Readers Theatre 
3.3 The Forty Fortunes: A Tale of Iran 
3.4 Where there is a Will – Mahesh Dattani 

 
   20 

 
IV 

Grammar 
4.1 Phrasal Verbs & Idioms 
4.2 Modals and Auxiliaries 
4.3 Verb Phrases – Gerund, Participle, Infinitive 

 

15 



UNIVERSITY OF MADRAS 
FOUNDATION COURSE: ENGLISH 
SYLLABUS WITH EFFECT FROM 2023-2024 

 
 

V 
Composition/ Writing Skills 
5.1 Official Correspondence – Leave Letter , Letter of  
Application, Permission Letter 
5.2 Drafting Invitations 
5.3 Brochures for Programmes and Events 

 

15 

 

Course Outcomes 

Course 
Outcomes 

On completion of this course, students will;  

CO1 Listen actively PO1,PO7 

CO2 Develop interpersonal relationship skills PO1,PO2,PO10 

CO3 Acquire self-confidence to cope with stress PO4,PO6,PO9 

CO4 Master grammar skills PO4,PO5,PO6 

CO5 Carry out business communication effectively PO3,PO8 
Text Books (Latest Editions) 

1 WangariMaathai – Nobel Lecture. Nobel Prize Outreach AB 2023. Jul 
2023. 

2 Mahesh Dattani, Where there is a Will. Penguin, 2013. 
3 Martin Hewings, Advanced English Grammar, Cambridge University 

Press, 2000 
4 EssentialEnglish Grammar by Raymond Murphy 

Web Resources 
1 WangariMaathai – Nobel Lecture. Nobel Prize Outreach AB 2023. Mon. 17 Jul 

2023. https://www.nobelprize.org/prizes/peace/2004/maathai/lecture/ 
2 Telephone Conversation  - Wole Soyinka  

https://www.k-state.edu/english/westmank/spring_00/SOYINKA.html 
 

3 Anxiety Monster- RhonaMcFerran- 
www.poetrysoup.com 
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Mapping with Programme Outcomes: 

 
 
 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 

CO1 3 3 3 3 3 3 3 2 3 2 

CO2 2 3 3 3 2 3 3 2 2 2 

CO3 3 3 3 2 3 3 3 2 3 2 

CO4 3 3 3 3 3 3 3 2 2 2 

CO5 3 2 3 3 3 3 3 2 2 3 

3 – Strong, 2 – Medium , 1 - Low 
 

 
 

Mapping with Programme Specific Outcomes: 
  
 

CO /PO PSO1 PSO2 PSO3 PSO4 

CO1 3 3 3 3 

CO2 3 3 3 3 

CO3 3 3 3 3 

CO4 3 3 3 3 

CO5 3 3 3 3 

Weightage 15 15 15 15 

Weighted percentage of 
Course Contribution to Pos 

3.0 3.0 3.0 3.0 
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SECOND YEAR – SEMESTER - III 

CORE – V: CORPORATE ACCOUNTING I 

(Common to BCom-AF, BM, CA, MM, ISM, Co-op. & CS) 

Subject 

Code 
L T P S Credits 

Inst. 

Hours 

Marks 

CIA External Total 

246C3A 5    5 5 25 75 100 

Learning Objectives 

LO1 To understand about the pro-rata allotment and Underwriting of Shares 

LO2 
To know the provisions of companies Act regarding Issue and Redemption of 

Preference shares and debentures 

LO3 
To learn the form and contents of financial statements as per Schedule III of Companies 

Act 2013 

LO4 To examine the various methods of valuation of Goodwill and shares 

LO5 To identify the Significance of International financial reporting standard (IFRS) 

Prerequisite: Should have studied Financial Accounting in I Year 

Unit Contents No. of Hours 

I 

Issue of Shares 

Issue of Shares – Premium - Discount - Forfeiture - Reissue – Pro-rata 

Allotment Issue of Rights and Bonus Shares - Underwriting of Shares 

and Debentures – Underwriting Commission - Types of Underwriting. 

15 

 

II 

Issue & Redemption of Preference Shares & Debentures 

Redemption of Preference Shares–Provisions of Companies Act– Capital 

Redemption Reserve – Minimum Fresh Issue – Redemption at Par, 

Premium and Discount.  

Debentures: Issue and Redemption – Meaning – Methods – In-One lot–in 

Instalment – Purchase in the Open Market includes Ex Interest and Cum 

Interest - Sinking Fund Investment Method. 

15 

III 

Final Accounts 

Introduction – Final Accounts – Form and Contents of Financial 

Statements as Per Schedule III of Companies Act 2013 – Part I Form of 

Balance Sheet – Part II Form of Statement of Profit and Loss – 

Ascertaining Profit for Managerial Remuneration  

15 

IV 

Valuation of Goodwill & Shares  

Valuation of Goodwill – Meaning – Need for Valuation of Goodwill – 

Methods of Valuing Goodwill – Average Profit – Super Profit – Annuity 

and Capitalisation Method. 

Valuation of Shares – Need for Valuation of Shares – Methods of 

Valuation of Shares – Net Assets Method – Yield and Fair Value 

Methods. 

15 
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V 

Indian Accounting Standards  

International Financial Reporting Standard (IFRS)–Meaning and its 

Applicability in India - Indian Accounting Standards – Meaning – 

Objectives – Significance – Procedures for Formulation of Standards – 

Ind AS – 1 Presentation of Financial Statement, Ind AS – 2 Valuation of 

Inventories, Ind AS – 7 Cash Flow Statement, Ind AS – 8 Accounting 

Policies, Changes in Accounting Estimate and Errors, Ind AS – 16 – 

Property, Plant & Equipment, Ind AS 38 – Intangible Assets  Ind AS – 

103, Business Combinations Ind AS 110, Consolidated Financial 

Statement. (Theory Only) 

15 

 TOTAL 75 

THEORY 20% & PROBLEMS 80% 

Course Outcomes 

CO1 
Prepare and account for various entries to be passed in case of issue, forfeiture and 

reissue of shares and compute the liability of underwrites  

CO2 
Asses the accounting treatment of issue and redemption of preference shares and 

debentures  

CO3 Construct Financial Statements applying relevant accounting treatments 

CO4 
Compute the value of goodwill and shares under different methods and assess its 

applicability  

CO5 Integrate theoretical knowledge on all accounting in par with IFRS and IND AS  

Textbooks 

1 S.P. Jain and N.L. Narang, Advanced Accounting Vol I, Kalyani Publication, New Delhi. 

2 R.L. Gupta and M. Radha swamy, Advanced Accounts Vol I, Sultan Chand, New Delhi. 

3 Broman, Corporate Accounting, Taxmann, New Delhi. 

4 Shukla, Grewal and Gupta- Advanced Accounts VolI,S.Chand, New Delhi. 

5 M.C.Shukla, Advanced accounting Vol I, S.Chand, New Delhi. 

Reference Books 

1 T.S. Reddy, A. Murthy – Corporate Accounting- Margham Publication, Chennai. 

2 
D.S.Rawat & Nozer Shroff, Students Guide To  Accounting Standards ,Taxmann, New 

Delhi 

3 
Prof. Mukeshbramhbutt, Devi, Corporate Accounting I, Ahilya Publication, Madhya 

Pradesh 

4 Anil Kumar, Rajesh kumar, Corporate accounting I, Himalaya Publishing house, Mumbai. 

5 Prasanth Athma, Corporate Accounting I, Himalaya Publishing house, Mumbai. 

NOTE: Latest Edition of Textbooks May be Used 
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Web Resources 

1 https://www.tickertape.in/blog/issue-of-shares/ 

2 
https://www.taxmann.com/bookstore/bookshop/bookfiles/chapter12valuationofgoodwillan

dshares.pdf 

3 
https://www.mca.gov.in/content/mca/global/en/acts-rules/ebooks/accounting-

standards.html 

 

MAPPING WITH PROGRAMME OUTCOMES  

AND PROGRAMME SPECIFIC OUTCOMES 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1  3 2 3 2 2 2 2 2 3 2 2 

CO2 3 2 3 2 2 2 2 2 
3 2 

2 

CO3 3 2 3 2 3 2 2 2 3 2 2 

CO4 3 1 3 2 3 2 2 2 3 2 2 

CO5 3 3 3 2 3 2 2 2 3 2 2 

TOTAL 15 11 15 10 13 10 10 10 15 10 10 

AVERAGE 3 2.2 3 2 2.6 2 2 2 3 2 2 

3 – Strong, 2- Medium, 1- Low 

 

 

https://www.tickertape.in/blog/issue-of-shares/
https://www.taxmann.com/bookstore/bookshop/bookfiles/chapter12valuationofgoodwillandshares.pdf
https://www.taxmann.com/bookstore/bookshop/bookfiles/chapter12valuationofgoodwillandshares.pdf
https://www.mca.gov.in/content/mca/global/en/acts-rules/ebooks/accounting-standards.html
https://www.mca.gov.in/content/mca/global/en/acts-rules/ebooks/accounting-standards.html
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SECOND YEAR – SEMESTER - III 

CORE – VI: COMPANY LAW 

(Common to BCom-AF, BM, CA, MM, ISM, Co-op. & CS) 

Subject 

Code 
L T P S Credits 

Inst. 

Hours 

Marks 

CIA External Total 

246C3B 5    5 5 25 75 100 

Learning Objectives  

LO1 To know Company Law 1956 and Companies Act 2013 

LO2 To have an understanding on the formation of a company 

LO3 To understand the requisites of meeting and resolution 

LO4 To gain knowledge on the procedure to appoint and remove Directors  

LO5 To familiarize with the various modes of winding up 

Prerequisite: Should have studied Commerce in XII Std 

Unit Contents No. of Hours 

I 

Introduction to Company law  

Companies Act 2013 – Definition of a Company, Characteristics of 

Company – Lifting or Piercing the Corporate Veil – Company 

Distinguished from Partnership and Limited Liabilities Partnerships – 

Classification of Companies – Based on Incorporation, Liability, Number 

of Members, Control. 

15 

II 

Formation of Company 

Formation of a Company – Promoter –Incorporation Documents e-filing – 

Memorandum of Association – Contents – Alteration – Legal Effects – 

Articles of Association - Certificate of Incorporation – Prospectus – 

Contents - Kinds – Liabilities – Share Capital – Kinds – Issue – 

Alteration – Dividend – Debentures. 

15 

III 

Meeting  

Meeting and Resolution – Types – Requisites – Voting & Poll – Quorum 

– Proxy - Resolution – Ordinary & Special - Audit & Auditors – 

Qualification, Disqualification, Appointment and Removal of an Auditor 

-  

15 

IV 

Management & Administration 

Management & Administration – Directors – Legal Position – Board of 

Directors – Appointment/ Removal – Disqualification – Director 

Identification Number – Directorships – Powers – Duties – Board 

Committees – Related Party Transactions – Contract by One Person 

Company – Insider Trading- Managing Director – Manager – Secretarial 

Audit – Administrative Aspects and Winding Up – National Company 

Law Tribunal (NCLT) – National Company Law Appellate Tribunal 

(NCLAT) – Special Courts.  

15 



UNIVERSITY OF MADRAS 
B.COM. (GENERAL) DEGREE PROGRAMME 

SYLLABUS WITH EFFECT FROM 2023-2024 

 

 

V 

Winding up  

Meaning – Modes – Compulsory Winding Up – Voluntary Winding Up – 

Consequences of Winding Up Order – Powers of Tribunal – Petition for 

Winding Up – Company Liquidator.  

15 

 TOTAL 75 

Course Outcomes 

CO1 Understand the classification of companies under the act 

CO2 Examine the contents of the Memorandum of Association & Articles of Association 

CO3 Know the qualification and disqualification of Auditors 

CO4 Understand the workings of National Company Law Appellate Tribunal (NCLAT) 

CO5 Analyse the modes of winding up 

Textbooks 

1 N.D. Kapoor, Business Laws, Sultan Chand and Sons, Chennai 

2 R.S.N. Pillai – Business Law, S.Chand, New Delhi.  

3 M.V. Dhandapani, Business Laws Sultan Chand and Sons, Chennai 

4 Shusma Aurora, Business Law,Taxmann, New Delhi 

5 M.C.Kuchal, Business Law, VikasPublication, Noida  

Reference Books 

1 Gaffoor&Thothadri, Company Law, Vijay Nichole Imprints Limited, Chennai 

2 M.R. Sreenivasan, Business Laws, Margham Publications, Chennai 

3 KavyaAndVidhyasagar, Business Law, Nithya Publication, Bhopal 

4 S.D.Geet, Business Law Nirali Prakashan Publication, Pune 

5 PreethiAgarwal, Business Law, CA foundation study material 

NOTE: Latest Edition of Textbooks May be Used 

Web Resources 

1 
https://www.mca.gov.in/content/mca/global/en/acts-rules/companies-act/companies-act-

2013.html 

2 https://vakilsearch.com/blog/explain-procedure-formation-company/ 

3 https://www.investopedia.com/terms/w/windingup.asp 

 

https://www.mca.gov.in/content/mca/global/en/acts-rules/companies-act/companies-act-2013.html
https://www.mca.gov.in/content/mca/global/en/acts-rules/companies-act/companies-act-2013.html
https://vakilsearch.com/blog/explain-procedure-formation-company/
https://www.investopedia.com/terms/w/windingup.asp
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MAPPING WITH PROGRAMME OUTCOMES  
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SECOND YEAR– SEMESTER – III 

ELECTIVE - III: INTERNATIONAL TRADE 

(Common to BCom-AF) 

Subject 

Code 
L T P S Credits 

Inst. 

Hours 

Marks 

CIA External Total 

246E3A 4    3 4 25 75 100 

Learning Objectives  

LO1 To enable students familiarise with the  basics of International Trade.  

LO2 To know the various theories of international trade. 

LO3 To impart knowledge about balance of trades and exchange rates.  

LO4 To gain knowledge about international institutions. 

LO5 To gain insights on World Trade Organisation 

Prerequisite: Should have studied Commerce in XII Std 

Unit Contents No. of Hours 

I 

Introduction to International Trade – Meaning – Definition - Difference 

between Internal and International Trade – Importance of International 

Trade in the Global context 

12 

II 

Theories of International trade: Classical theories - Adam smith’s theory of 

Absolute Advantage – Ricardo’s Comparative cost theory - Modern 

theories of International Trade - Haberler’s Opportunity Cost theory – 

Heckscher –Ohlin’s Modern theory – International trade and Factor 

Mobility Theory – Leontiff’s Paradox - International trade and 

economic growth theory - Immiserating growth theory. 

12 

III 

Balance of Payments – Components of Balance of Payments - Current 

account, Capital account & Official settlement accounts - Disequilibrium in 

BOP -Methods of correcting Disequilibrium - Balance of Payment 

adjustment Theories - Marshall Lerner mechanism. 

Balance of Trade – Terms of Trade – Meaning – Definition – Difference 

between BOP and BOT. 

12 

IV 

International Economic Institutions - International Monetary System - 

Bretton Woods Conference – IMF - Objectives, Organizational structure – 

Membership – Quotas – Borrowing and Lending  

Programme of IMF – SDRs – India and IMF -World Bank and UNCTAD.  

12 

V 
 World Trade Organisation (WTO) – Functions and Objectives – 

Agricultural Agreements – GATS - TRIPS – TRIMS. 
12 

 TOTAL 60 
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Course Outcomes 

CO1 
Distinguish between the concept of internal and international trade. 

CO2 Define the various theories of international trade. 

CO3 Examine the balance of trade and exchange rates  

CO4 Appraise the role of IMF and IBRD. 

CO5 Define the workings of WTO and with special reference to India.  

Textbooks 

1 
Francis Cherunilam, International Trade and Export Management – Himalaya Publishing 

House - Mumbai –04. 

2 
Paul.R.Krugman and Maurice Obstfeld, International Economics (Theory and Policy) -

Pearson Education Asia - Addison Wesley Longman (P) Ltd. - Delhi – 92. 

3 
Robert J.Carbaugh, International Economics - Thomson Information Publishing Group -

Wadsworth Publishing Company -California. 

4 H.G. Mannur, International Economics – Vikas Publishing House (P) Ltd – New Delhi-14. 

5 
Bimal Jaiswal & Richa Banerjee, Introduction To International Business, Himalaya 

Publication, Mumbai 

Reference Books 

1 Dr. T. Aryamala,Vijay Nicole, International Trade, Chennai  

2 Avadhani, V.A. International Financial Management, Himalaya Publications, Mumbai 

3 
Punam Agarwal and Jatinder Kaur, International Business, Kalyani Publications, New 

Delhi 

4 S Sankaran , International Trade, Margham Publication, Chennai 

5 C B Gupta, International Business, S Chand Publishing, New Delhi 

NOTE: Latest Edition of Textbooks May be Used 

Web Resources 

1 https://opentext.wsu.edu/cpim/chapter/2-1-international-trade/ 

2 
https://www.economicsdiscussion.net/balance-of-payment/balance-of-payments-

international-trade-economics/30644 

3 https://www.wto.org/english/thewto_e/countries_e/india_e.htm 
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SECOND YEAR – SEMESTER - III 

ELECTIVE III : BUSINESS MATHEMATICS & STATISTICS 

(Common to BCom-AF, BM, MM & Co-op.) 

Subject 

Code 
L T P S Credits 

Inst. 

Hours 

Marks 

CIA External Total 

246E3B 4    3 4 25 75 100 

Learning Objectives  

LO1 To impart knowledge on the basics of ratio, proportion, indices and proportions 

LO2 To learn about simple and compound interest and arithmetic, geometric and harmonic 

progressions. 

LO3 To familiarise with the measures of central tendency 

LO4 To conceptualise with correlation co-efficient 

LO5 To gain knowledge on time series analysis 

Prerequisite: Should have studied Commerce in XII Std 

Unit Contents No. of Hours 

I 
Ratio 

Ratio, Proportion and Variations, Indices and Logarithms.  
12 

II 

Interest and Annuity 
Banker’s Discount – Simple and Compound Interest - Arithmetic, 
Geometric and Harmonic Progressions. Annuity -  Meaning - Types 
of Annuity Applications. 

12 

III 

Business Statistics Measures of Central Tendency  

Arithmetic Mean, Geometric Mean - Harmonic Mean - Mode and 

Median – Quartiles – Deciles - Percentiles. Measures of Variation – 

Range - Quartile Deviation and Mean Deviation - Variance and 

Standard Deviation & Co-efficient. 

12 

IV 

Correlation and Regression 

Correlation - Karl Pearson’s Coefficient of Correlation – Spearman’s 

Rank Correlation – Regression Lines and Coefficients. 

12 

V 

Time Series Analysis and Index Numbers 

Time Series Analysis : Secular Trend – Seasonal Variation – Cyclical 

variations - Index Numbers – Aggregative and Relative Index – 

Chain and Fixed Index –Wholesale Index – Cost of Living Index. 

12 

 TOTAL 60 

 Theory 20 % & Problems 80%  
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Course Outcomes 

CO1 Learn the basics of ratio, proportion, indices and logarithm  

CO2 
Familiarise with calculations of simple and compound interest and arithmetic, 

geometric and harmonic progressions. 

CO3 Determine the various measures of central tendency 

CO4 Calculate the correlation and regression co-efficient. 

CO5 Assess problems on time series analysis 

Textbooks 

1 
Dr. B.N. Gupta, Business Mathematics & Statistics, Shashibhawan publishing 

house, Chennai 

2 
Asim Kumar Manna, Business Mathematics & Statistics, McGraw hill 

education, Noida 

3 
A.V. Rayarikar and Dr. P.G. Dixit, Business Mathematics & Statistics, Nirali 

Prakashan Publishing, Pune 

4 
Dr.S. Sachdeva, Business Mathematics & Statistics, Lakshmi NarainAgarwal, 

Agra 

5 P.R. Vittal, Business Mathematics & Statistics, Margham Publications, Chennai 

Reference Books 

1 J.K. Sharma, Fundamentals of business statistics, Vikas publishing, Noida 

2 Peter Waxman, Business Mathematics & Statistics, Prentice Hall, New York 

3 
Andre Francis, Business Mathematics & Statistics, Cengage Learning EMEA, 

Andover 

4 
Aggarwal B M, Business Mathematics & Statistics, Ane Book Pvt. Ltd., New 

Delhi 

5 
R.S. Bhardwaj, Business Mathematics & Statistics, Excel Books Publisher, 

New Delhi 

NOTE: Latest Edition of Textbooks May be Used 

Web Resources 

1 https://www.britannica.com/biography/Henry-Briggs 

2 https://corporatefinanceinstitute.com/resources/data-science/central-tendency/ 

3 https://www.expressanalytics.com/blog/time-series-analysis/ 

 

  

https://www.britannica.com/biography/Henry-Briggs
https://corporatefinanceinstitute.com/resources/data-science/central-tendency/
https://www.expressanalytics.com/blog/time-series-analysis/
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SECOND YEAR – SEMESTER - III 

ELECTIVE - III: E- COMMERCE 

(Common to BCom-ISM & CS) 

Subject 

Code 
L T P S Credits 

Inst. 

Hours 

Marks 

CIA External Total 

246E3C 4    3 4 25 75 100 

Learning Objectives  

LO1 To know the goals of Electronic commerce 

LO2 To understand the various Business models in emerging E-commerce areas 

LO3 To have an insight on the internet marketing technologies 

LO4 To understand the benefits and implementation of EDI 

LO5 To examine the ethical issues of E-commerce 

Prerequisite: Should have studied Commerce in XII Std 

Unit Contents No. of Hours 

I 

Introduction to E-Commerce 

Defining E - Commerce; Main Activities of Electronic Commerce; 

Benefits of E-Commerce; Broad Goals of Electronic Commerce; Main 

Components of E-Commerce; Functions of Electronic Commerce - 

Process of E-Commerce - Types of E- Commerce; The World Wide 

Web, The Internet and the Web: Features, Role of Automation & 

Artificial Intelligence in E-Commerce. 

12 

II 

E-Commerce Business Models & Consumer Oriented E Commerce  

E-commerce Business Models, Major Business to Consumer (B2C) 

Business Models, Major Business to Business (B2B) Business Models, 

Business Models in Emerging E-Commerce Areas - E-tailing: 

Traditional Retailing and E- retailing, Benefits of E-retailing, Models of 

E-retailing, Features of E-retailing. 

12 

III 

E-Commerce Marketing Concepts 

The Internet Audience and Consumer Behaviour, Basic Marketing 

Concepts, Internet Marketing Technologies – Marketing Strategy - E 

services: Categories of E-services, Web-Enabled Services, Information-

Selling on the Web. 

12 

IV 

Electronic Data Interchange & Security  

Benefits of EDI, EDI Technology, EDI Standards, EDI 

Communications, EDI Implementation, EDI Agreements, EDI 

Security. Electronic Payment Systems, Need of Electronic Payment 

System - Digital Economy - Threats in Computer Systems: Virus, 

Cyber Crime Network Security: Encryption, Protecting Web Server 

with a Firewall, Firewall and the Security Policy, Network Firewalls 

and Application Firewalls, Proxy Server. 

12 
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V 

Ethics in E-Commerce 

Issues in E Commerce Understanding Ethical, Social and Political 

Issues in E-Commerce: A Model for Organizing the Issues, Basic 

Ethical Concepts, Analysing Ethical Dilemmas, Candidate Ethical 

Principles Privacy and Information Rights: Information Collected at E-

Commerce Websites. 

12 

 TOTAL 60 

CO Course Outcomes 

CO1 Understand the role and features of world wide web 

CO2 Understand the Benefits and model of e-tailing 

CO3 Use the web enabled services 

CO4 Tackle the threats in internet security system 

CO5 Know about the Ethical principles Privacy and Information Rights 

Textbooks 

1 
Kenneth C. Laudon, E-Commerce: Business, Technology, Society, 4 the Edition, Pearson 

Education Limited, New Delhi 

2 S. J. Joseph, E-Commerce: an Indian perspective, PHI Learning Pvt. Ltd., New Delhi 

3 
David Whitley, E-Commerce-Strategy, Technologies & Applications, TMI, McGraw-

Hill, London 

4 Kamlesh K. Bajaj, E-Commerce- The cutting edge of business, TMH, McGraw-Hill, Noida 

5 W Clarke, E-Commerce through ASP  - BPB, Wrox Publisher, Mumbai 

Reference Books 

1 
Agarwala, K.N. and D. Agarwala, Business on the Net : What’s and How’s of E-

Commerce, McMillan Publisher India Pvt. Ltd., Chennai 

2 Ravi Kalkota, Frontiers of E-Commerce, TM, Pearson Education Limited, New Delhi 

3 
Elias M Awad, Electronic Commerce : From Vision to Fulfillment. PHI Learning Pvt. Ltd., 

New Delhi 

4 
Mathew Reynolds, Beginning E-Commerce with Visual Basic, ASP, SQL Server 7.0 & 

MTS, Wrox Publishers, Mumbai 

5 
J. Christopher West I and Theodore H. K ClarkGlobal Electronic Commerce- Theory and 

Case Studies, The MIT Press, Cambridge, London 

NOTE: Latest Edition of Textbooks May be Used 
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Web Resources 

1 https://www.investopedia.com/terms/e/ecommerce.asp 

2 
https://www.webfx.com/industries/retail-ecommerce/ecommerce/basic-ecommerce-

marketing-concepts/ 

3 https://techbullion.com/the-importance-of-ethics-in-ecommerce/ 
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https://www.investopedia.com/terms/e/ecommerce.asp
https://www.webfx.com/industries/retail-ecommerce/ecommerce/basic-ecommerce-marketing-concepts/
https://www.webfx.com/industries/retail-ecommerce/ecommerce/basic-ecommerce-marketing-concepts/
https://techbullion.com/the-importance-of-ethics-in-ecommerce/


UNIVERSITY OF MADRAS 
B.COM. (GENERAL) DEGREE PROGRAMME 

SYLLABUS WITH EFFECT FROM 2023-2024 

 

SECOND YEAR – SEMESTER – III 

SEC – 4 Basics of Entrepreneurship 

Subject 

Code 
L T P S Credits 

Inst. 

Hours 

Marks 

CIA External Total 

246S3A 1    1 1 25 75 100 

Unit Contents No. of Hours 

I 

Introduction to Entrepreneurship 

Meaning- Characteristics – Dimensions of an Entrepreneurship- 

Fostering critical thinking and innovation. 

3 

II 

Idea Generation and selection 

Design Thinking Process- Creativity – Innovation-  Ideas 

Generation techniques – Analysis of Business opportunity – 

Fishbowl Method –Brain stroming. 

3 

III 

Pitching the business Idea 

Business Models- Costing and Pricing - -Market survey- Writing of 

a B-Plan 

3 

IV 

Bootstrap of an Enterprise 

Process of setting up an Enterprise – Feasibility Study-Marketing-

Technical and Financial. 

3 

V 

 Finance and Government Support to setting up of an 

Enterprise  

Sources of Funds- Government Schemes for entrepreneurs 

3 

 Total 15 

Text Books 

1 Jayashree Suresh, (Reprint 2017) Entrepreneurial Development, Margham 

Publications, Chennai. 

2 Vasanth Desai, (Reprint 2017) Dynamics of Entrepreneurial Development and 

Management, 24
th

 Edition, Himalaya Publishing House, Mumbai. 

Reference Books 

1 Dr.C.B.Gupta and S.S.Khanka(Reprint 2014), Entrepreneurship and Small Business 

Management, Sultan Chand & Sons, New Delhi. 
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SECOND YEAR – SEMESTER – III 

SEC – 5 Website Designing 

Subject 

Code 
L T P S Credits 

Inst. 

Hours 

Marks 

CIA 
Externa

l 
Total 

246S3B   2  2 2 40 60 100 

Unit Contents No. of Hours 

I 

Unit 1 Introduction to Web technologies 
 How does the Website work -Types of Websites -Static & Dynamic 

websites 

6 

II 

Unit 2 Basic tools of  Web design 

Creating account - profiling - Create home page - Add pages, 

transitions, navigation, design, Template creation and Icons - Social 

media - Mapping  - Tag video, Image, tables - text -inputs - image 

sliders - Icon integration - Forms 

6 

III 

Unit 3 Domain and hosting 
Payment terms for website and publishing - Add to Cart - Payment 

terms for customers - post maintenance - Domain Purchase - Types 

of Domains - Types of Hosting 

6 

IV 
Unit 4  Strategies to branding 

 SEO Search engine Optimisation - Professionalise your site - 

Optimise for Mobile - Demonstration 
6 

V 
Unit 5 Website project and proposal 

Data collection - Marketing - Communication  
6 

 Total 30 

Text Books 

1 Web Design And Development: Concepts, Methodologies, Tools, And 

Applications By Information Resources Management Association 

2 WEB DESIGN TOOL: Get the skill you need to become a full front-end web 

developer  by RAPHEL EZEKIEL 

Reference Books 

1 Branding and Website Essentials for Entrepreneurs (Instant Insights) by Melody 

Hunter  

2 Magento 2 Beginners Guide: Creating a successful e-commerce website with 

Magento by Gabriel Guarino  

3 Web Design Tools and Techniques by Peter Kentie  

 

 

 

https://www.amazon.in/Web-Design-Development-Methodologies-Applications/dp/1466686197/ref=sr_1_7?crid=2D41CO9PV6FO1&keywords=web+design+tools&qid=1692611191&sprefix=web+designtools%2Caps%2C189&sr=8-7
https://www.amazon.in/Web-Design-Development-Methodologies-Applications/dp/1466686197/ref=sr_1_7?crid=2D41CO9PV6FO1&keywords=web+design+tools&qid=1692611191&sprefix=web+designtools%2Caps%2C189&sr=8-7
https://www.amazon.in/s/ref=dp_byline_sr_ebooks_1?ie=UTF8&field-author=RAPHEL+EZEKIEL&text=RAPHEL+EZEKIEL&sort=relevancerank&search-alias=digital-text
https://www.amazon.in/Branding-Website-Essentials-Entrepreneurs-Insights-ebook/dp/B01EZLQZNU/ref=sr_1_3?crid=3SLUKUTX6332R&keywords=strategy+branding+for+website+books&qid=1692611458&sprefix=strategy+branding+for+websit+books%2Caps%2C220&sr=8-3
https://www.amazon.in/Melody-Hunter/e/B01J65TD52?ref=sr_ntt_srch_lnk_3&qid=1692611458&sr=8-3
https://www.amazon.in/Melody-Hunter/e/B01J65TD52?ref=sr_ntt_srch_lnk_3&qid=1692611458&sr=8-3
https://www.amazon.in/sspa/click?ie=UTF8&spc=MTo1NzQ5MDMwOTE0MzgwNTk3OjE2OTI2MTE2MjU6c3BfYXRmOjIwMDI5NzkxODU5MDk4OjowOjo&url=%2FMagento-Beginners-Guide-Gabriel-Guarino%2Fdp%2F1785880764%2Fref%3Dsr_1_2_sspa%3Fcrid%3D2B24BKYLUNAOM%26keywords%3Dmarketing%2Bfor%2Bwebsite%2Bbooks%26qid%3D1692611625%26sprefix%3Dmarketing%2Bfor%2Bwebsite%2Bbooks%252Caps%252C225%26sr%3D8-2-spons%26sp_csd%3Dd2lkZ2V0TmFtZT1zcF9hdGY%26psc%3D1
https://www.amazon.in/sspa/click?ie=UTF8&spc=MTo1NzQ5MDMwOTE0MzgwNTk3OjE2OTI2MTE2MjU6c3BfYXRmOjIwMDI5NzkxODU5MDk4OjowOjo&url=%2FMagento-Beginners-Guide-Gabriel-Guarino%2Fdp%2F1785880764%2Fref%3Dsr_1_2_sspa%3Fcrid%3D2B24BKYLUNAOM%26keywords%3Dmarketing%2Bfor%2Bwebsite%2Bbooks%26qid%3D1692611625%26sprefix%3Dmarketing%2Bfor%2Bwebsite%2Bbooks%252Caps%252C225%26sr%3D8-2-spons%26sp_csd%3Dd2lkZ2V0TmFtZT1zcF9hdGY%26psc%3D1
https://www.amazon.in/Gabriel-Guarino/e/B0071GQ58W?ref=sr_ntt_srch_lnk_2&qid=1692611625&sr=8-2
https://www.amazon.in/Design-Tools-Techniques-Peter-Kentie/dp/0201717123/ref=sr_1_4?crid=2D41CO9PV6FO1&keywords=web+design+tools&qid=1692611191&sprefix=web+designtools%2Caps%2C189&sr=8-4
https://www.amazon.in/Peter-Kentie/e/B000APFB7W?ref=sr_ntt_srch_lnk_4&qid=1692611191&sr=8-4

